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Abstract

Under the present business division condition, the brand is a fundamental
vague asset for undertakings. If the brand is certain to win in the business segment,
the essential condition is to develop a fair picture of trustworthiness and makes it
steadily settled in the purchase of purchaser. Starting late, a spate of sustenance
brands lacking of genuineness events paralyzed the nation and the world which make
people's prosperity, and money related improvement under certified threat. well
ordered directions to survey the uprightness of the sustenance brands, find the
clarification behind lacking of decency and give a reference to the reliability system
improvement of sustenance brand endeavors are the rule substance of this paper.
This paper relies upon the Creeds of Business Governance in Oriental Management
speculation and develops uprightness marker framework according to the four ethics
validity, steadfastness, value and benevolence. AHP is utilized to determine the
rundown weight to make the decency evaluation structure with intelligent and

operability.
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ILINTRODUCTION

These days, the brand, a basic slippery asset for associations, passes on the
business-to-purchaser duty. Uprightness is the fundamental standard of the inside
estimations of the brand. Under the circumstance of monetary globalization and
extraordinary contention in the imperfection ket condition, the overall bit of the
general business has passed on magnificent accomplishment to things. To make sure
of achievement in the business part, the brand should set up a not too bad picture
of dependability and make it positively settled in the minds of customers regardless.
Regardless, late scenes of sustenance, security events of sustenance brands, for
instance, Guan Sheng Yuan event, Samul melamine scene, Shanghai clean butanol
event, Shaquan dumplings microorganisms events, reflect the missing of brand
genuineness in some of Chinese organizations. Sustenance security scenes coming
about in view of brands dis-dependability may achieve amazing harm essentially
imparted in three viewpoints: First, sustenance prosperity events of brand
associations on a very basic level relate to pointless trust with clients, instead of with
purchaser pay levels and recognize limit.. According to customs estimations,
impacted by the Sanlu "melamine" scene, Chinese dairy conveys fell 91.8% in
October 2008While the greatest lower go off in milk powder which fell 99.2%f [1].
Ceaseless security scenes of sustenance brands began thinking on corporate decency
issues, so exploring the uprightness issue of sustenance brands has a fundamental
part in lessening corporate sustenance prosperity events, keeping up sustenance
brands and the image of the entire sustenance industry. The best technique to survey
the decency situation of the sustenance brands, consider convincing measures to
achieve upgraded sustenance brand uprightness and advance the sensible
improvement of sustenance brands are the essential subject.
Literature Review
Review of the Brand Integrity Issues

In the connection between the brand and uprightness, vatious private
specialists have done related investigation: Lin Kai yong (2005) saw from the fiscal
ethics and honesty to explore the relationship among brand and respectability. He
believes that decency is the survival line of the brand and the establishment of brand
improvement; brand is the embodiment and monetary pictures of genuineness [2].
Zhang Shuyun (2005) believed that the decency continues running all through the
entire brand framing system and it is the most principal means to keep up the
dependability and improve the brand picture [3]. Feng Jun (2000) raised that the
connection between the brand and genuineness is that the brand is the transporter
of dependability and uprightness is the cornerstone of the brand [4]. Gao Wei (2008)
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took the likelihood that the brand is the crystallization of reliability practices of
business visionaries, delegates, government [5]. Zhu Yuz-hen and Zhou Bochun
(2010) thank that a decency cul-ture is a basic for long-continue running of got brand
and is in like manner an indispensable reason for the nearness of understood brand.
Trustworthiness social can make correspondence limit of doubtlessly comprehended
brand [6]. Zhang Zhong (2012) believed that the trustworthiness is the brand's
middle forcefulness and is the framework of the brands cooperation and
correspondence among brand and customer. Then, genuineness can upgrade the
affiliation connection, and advance the strong improvement of the brand [7].

Review of the Enterprise Integrity Evaluation System

Numerous examinations, family unit or abroad, center around the
dependability system, joining related investigation in various fields, for instance,
singular uprightness structure, genuineness structure division, association decency
system, government in-tegrity structure, social decency system and whatnot. Al-
anyway there are various artistic works study on the trustworthiness structure, few
on the course of action of sustenance brand adventures. Sustenance business
reliability appraisal criteria (2010) clearly shows the huge significance of sustenance
business decency and evaluation criteria moreover collect the foundation for
establishment of the uprightness evaluation plan of sustenance brands adventure in
this proposition [8]. Yue Guozhen (2011) gave a separated corporate dependability
evaluation systems and criteria, which raises lines for the appraisal of the genuineness
of the sustenance brands [9]. Wu Xueyuan (2011) builded the sustenance security
and genuineness appraisal structure and took sustenance adventures in Shijiazhuang
as case [10]. Peng Dianxin and Zhou Changyin (2013) inspected sustenance business
uprightness conditions using the cushioned com-prehensive evaluation system [11].
These investigations are simply from one point or using some quantitative systems
to control the evaluation of corporate genuineness issues, anyway missing of
theoretical course on characteristics.
Creeds of Business Governance

Oriental organization built up by Professor Su Dongshui contains the game
plan of "4-zhi", including four regions: state organization, business organization,
self-organization and family organization. It not simply covers all pieces of mother
engagement sharpen, also meets the Chinese Confucian enlistment method of
reasoning of "self-growing; family-regulating; state-mentioning and thereafter the
zone magnificent spoke to" [12]. The Business Governance theory in Oriental
Management relies upon the ethics of "good is basic, and wealth lays behind" and
moral rule of "validity, decency, value, thought" as the philosophical focus and
accepts the standard of gathering as the center, trailed by the disclosure of the
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objective money related laws, and the came about gauging, key organizing,
promoting organization, and quality organization and so forth. Among them, the
ethic principle of "validity, uprightness, value, thought" reflects the essentials of the
endeavor decency altogether and widely.
Connotation of the Indicators

According to the four focus thinking convictions of Business Governance
theory, setting of dependability evaluation document of sustenance brands business
reflects business uprightness status generally from two points of view: one hand
explores the decency of corporate lead, including the "validity" reasonable business
and "trustworthiness" emphasis on acceptability; the other hand assesses the
potential whether associations can continue keeping up the decency without limits
performance, including the "value" abuse and "thought" commendable usury. As
such, sustenance brands undertaking credit appraisal record structure is separated
into two segments: conduct markers and potential pointers. Genuineness direct is
the essential region of decency fabricating moreover can mirrors the characteristics
and deficiencies of credit execution; while uprightness potential is the vitality of
sensible dependability and advancement, which can in this manner urges dares to
improve in law-agree, standard obey and trustiness. "Validity" predominantly
analyzes conventional activities of sustenance brands business, including the going
with points of view: 1) Food quality and prosperity organization systems and the
relating legitimate structure. 2) Financial condition of endeavors: Food brands
should totally survey the budgetary position from the sound fiscal structure, cash
related enunciations and assessment data and assorted perspectives. 3) Production
and activity records: including rough materials organization, staff, organization, plant
diagram condition, age gear, thing taking care of techniques, packaging, thing testing,
thing bargains, thing transport, organization and diverse substance. 4) The critical
national accreditation: for example ISO9001, HACCP/ISO2000, GMP, ISO14001,
inquire about office accreditation, etc 5) Self-discipline: looking at whether burst the
business rule, contract records and so forth. 6) Brand Competitiveness: generally
examine the brand progression and promoting limits of sustenance brands
cotporate, also stressed over the customers' picture steadfastness and trust [13]. 7)
Food security organization staff. "Trust" mainly surveys the credibility of sustenance
brands endeavors when collaboration with accomplices, including the going with
points of view: 1) Corporate credits: the authentic specialist (or the genuine
controller) credit. 2) Business credit record: the dependability of state enter-prises
previously. 3) Contract consistence: default records settled by Arbitration body. 4)

The use of relevant state techniques and controls.
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Findings

Separate the 100 reasons for Food attempt's uprightness lead and
genuineness potential into the look at ing motivation behind their subjected
rundown in light of the weight. Meanwhile, remembering the true objective to
empower the score, the score is made fitting adjustmeintsAfter getting the last
appraisal score, we choose the association dependability rate according to "three
phases and nine positions" portrayal procedure—the worldwide in-tegiity evaluate
strategy.

II.CONCLUSION

There are three effects to develop decency appraisal course of action of
sustenance brand undertaking: First is that the association brand adventures can
finish self-assessment and self-evaluation works out. Guide tries implement self-
appraisal as demonstrated by the evaluation standard. Second is to dispatch pilot
adventure credit examination considering sustenance brand attempts. The industry
affiliation, industry association or the pariah organizations picks the incredible pilot
endeavors which have a well uprightness evaluation structure, and gradually pushes
to the sustenance business adventures. Third is to regulate the decency organization
affiliation administer upgrade the reliability of organization and supervision,
assessment system and to propel the improvement of uprightness organization
associations.
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